ﬂ EXCERCISE 4

Limk Amalysis

|
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See who limks to you and how you

might generate more limks




User generated content

- Who you gonna trust?
- Tripadvisor?
Pros

. Peer to peértrust and authenticity
. Detailed both qualitative and quantitative
- Tripadvisor page gives more info about the surrounding area

cons
. Bad reviews
. Fake reviews

. Takes the visitor away from your site to possible competition and onlin
booking channels

Create a guest satisfaction page e.g.



http://www.leparcsuites.com/hotel/guest-survey.php
http://www.leparcsuites.com/hotel/guest-survey.php
http://www.leparcsuites.com/hotel/guest-survey.php
http://www.visitorreview.com/visitwiltshire

Submit to free directories

. Examples:

. The Open Directory Praject
http://www.dmoz.org/

- Yahoo:
http://add.yahoo.com/fast/add?2/7478%



http://www.dmoz.org/
http://add.yahoo.com/fast/add?2747854

Social media

- Examples:
. Twitter
. Facebook

. Create a blog:
. http://saltboxfarm.blogspot.com/2009/12/2009.html

. http://makingyourwebsitework.blogspot.com/
. GO tonttps://www.blogger.com/start
-.Cl 1 ck on O0create a bl ogd

. Search blogs at:
http://blogsearch.google.com/blogsearch?hl=en

/



http://saltboxfarm.blogspot.com/2009/12/2009.html
http://makingyourwebsitework.blogspot.com/
https://www.blogger.com/start
http://blogsearch.google.com/blogsearch?hl=en

Useful SEO tools

. http://websitegrader.com
. http://websitegrader.com/site/www.wiltscottages.co.u}

. WWW.Sedorowser.com

. http://seopro.com.au/freseetools/linkchecker/
. http://www.google.com/webmasters/

. http://www.deadlinks.com/

. http://www.quarkbase.com



http://websitegrader.com/
http://websitegrader.com/site/www.wiltscottages.co.uk
http://www.seo-browser.com/
http://www.seo-browser.com/
http://www.seo-browser.com/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://seopro.com.au/free-seo-tools/link-checker/
http://www.google.com/webmasters/
http://www.dead-links.com/
http://www.dead-links.com/
http://www.dead-links.com/
http://www.quarkbase.com/

~
A Holiday information e.g. events, attractions, activities
A How to get there
SCECIIEN A Details about accommodation
goals y
~
A Promote specific ideas
: | A Present engaging content to move to Beoaking action!
Business al
/
\
A Interactive maps
A CMS
S{iefslamiels A User generated content (e.g. Trip Advisor)
/

5 Customer journey stage 2: Look & Plan/




Content is
the key
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