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E-Marketing

How to make your web site work 

for you?



What do you want to get from the day?



Why does the Internet matter?
·In 2009, 76% of UK adults accessed the internet 

·64% made online purchases this year 

·83% (26m) had made an online purchase within the last 3 months 
(National Statistics) 

·The number of online shoppers will rise to over half of the UK 
population by 2013 (eMarketer) 

·UK shoppers spent £3.8bn online in August 09, an increase of 
16% over the past year (IMRG Capgemini e-Retail Sales Index) 

·Social media websites ôreachõ 10-20% of all internet users 

·These websites ôrankõ among the top 10 of all websites 

·Users spend 10-30 minutes average time on these websites 

·In 2008, 22.7% of UK mobile phone users accessed a social 
network via mobile 



Distribution 

·Where can people find and book you online?

·Some channels of distribution:

·www.booking.com

·www.laterooms.com

·www.bnb4me.com

·www.hoseasons.co.uk

·www.visitwiltshire.co.uk

·www.farmstay.co.uk

·www.enjoyengland.com

·www.lastminute.com

·www.expedia.co.uk

http://www.booking.com/
http://www.laterooms.com/
http://www.bnb4me.com/
http://www.hoseasons.co.uk/
http://www.visitwiltshire.co.uk/
http://www.farmstay.co.uk/
http://www.enjoyengland.com/
http://www.lastminute.com/
http://www.expedia.co.uk/


Awareness 

Desire 

Action Interest MARKETINGe



FIND

LOOK & 
PLAN

BOOK

FOLLOW-
UP



Customer 
goals

ÅFinding a trusted & useful source of information

ÅAvailability

Business aims

ÅAttracting the customer

ÅCreating awareness

Support tools

ÅSearch engines

ÅUser generated content ðcustomer review sites

ÅSocial media

ÅLinks with partners

ÅAn online availability facility

Customer journey stage 1: Find



Web Site Evaluation
·Visibility

·Design

·Navigation

·Content

·Interactivity

·Personalisation

·Commercial elements



VISIBILITY



Search Engines

1. Natural (organic) search marketing

2. Pay per click search marketing



Organic & Paid Search Marketing



Natural Search

How to 

improve 

your 

visibility?



http://websitegrader.com/
http://websitegrader.com/
http://www.backlinkwatch.com/


Search engine optimisation

·Keywords 

·Title tag

·Meta description

·Page copy

·Heading tags

·Image alt tags

·URLs

·Links

·Submit to directories ðe.g. http://www.dmoz.org/

http://www.dmoz.org/


Keywords

The link 

between 

the user 

and the 

search 

engines.



Keywords

How to choose the right keywords?

·Understand your target audience ðthink like a user

·Review your core product offering

·Research the competition

·Google search terms and see what sites come up

·Data analytics

·Text of inbound links



Keyword tools

·https://adwords.google.com/select/KeywordToolExter

nal

·http://www.youtube.com/watch?v=zU5bGsX3cis

·www.google.com/sktool

·http://www.youtube.com/watch?v=8v7lsJzmFIs&featu

re=player_embedded

·https://www.google.com/webmasters/tools/home?hl

=en

·http://tools.seobook.com/keyword-tools/

https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
http://www.youtube.com/watch?v=zU5bGsX3cis
http://www.google.com/sktool
http://www.youtube.com/watch?v=8v7lsJzmFIs&feature=player_embedded
http://www.youtube.com/watch?v=8v7lsJzmFIs&feature=player_embedded
http://www.youtube.com/watch?v=8v7lsJzmFIs&feature=player_embedded
https://www.google.com/webmasters/tools/home?hl=en
https://www.google.com/webmasters/tools/home?hl=en
http://tools.seobook.com/keyword-tools/
http://tools.seobook.com/keyword-tools/
http://tools.seobook.com/keyword-tools/


Target Audience


