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Why Provide Better Travel Information?

You can’t have tourism without travel and, being unfamiliar with an area, the value of good 
travel information is all the more important. 

The experience of travelling from home to your business is the first experience in a visitor’s 
trip and as we all know first impressions count. Within the destination, visitors will often look, 
not only for ideas of what to do, but how to travel around. 

Travel is also important in terms of tourism’s impact on the environment and local residents. 
Providing visitors with information that makes them aware of the full range of travel options 
can open up opportunities for visitors who don’t have access to a car and encourage lower 
impact travel. 

Of course, many areas in the South West are not well served by public transport, but even 
then there are opportunities to help visitors enjoy what is on the doorstep of their 
accommodation, or lower mileage options - all of which helps visitors to have a more relaxing 
(and lower cost) stay.

Don’t forget that it’s not just about A to B – the South West has some fantastic journeys 
which are an experience in themselves.

Here are some ideas to help provide your visitors with better travel information…



Arrival Travel

1. Provide a ‘Personalised’ Journey Planner

Transportdirect.info is the 
leading website for planning 
journeys by public transport & 
car. 

Create a link with your location 
pre-set (see example) so that 
the visitor simply needs to state 
their start location. Use “An 
Easy Way for Visitors to Plan 
Their Journey” to set up a link. 

Other features include: cost 
comparisons, a day trip planer, 
nearest car park locater & live 
traffic news for all modes of 
transport.  



Arrival Travel

2. Help Your Visitors Avoid Jams
Help visitors avoid the stress of 
traffic jams by making use of the 
Highway Agency’s resources:

1) HA Info Line – Visitors can 
speak to advisors with the latest 
traffic data. Suggest visitors add it 
to their mobile

2) Highways.gov.uk/traffic – The 
site to check before leaving

3) Traffic Radio – A DAB station

HA Info Line:

08457 504030

Due to funding issues, publication of the 2010 edition 
of the Summer Getaway Map is currently on hold.

As soon as there is any change in this situation, 
businesses will be alerted through South West 
Tourism’s “Tourism Industry Newsletter”. To sign up, 
click here



Arrival Travel

3. Think Ahead to Encourage Public Transport

You may want to consider 
promoting a discount, bonus 
or pick up service to attract 
visitors to come without their 
car. 

If so, remember that they will 
also need to know in advance
that there will plenty of 
options of things to enjoy 
without a car. 

Provide this information on 
your website and in pre-
arrival information to ensure 
your visitors can make an 
informed choice. 



Arrival Travel

4. Help to ‘Bridge the Gap’

Many tourism businesses are 
a few miles from a station, 
but not well served by public 
transport. 

Traintaxi.co.uk allows the 
visitor to discover which taxi 
companies serve your 
station. 

Hire car companies can also 
arrange pick up/ drop offs 
from major stations allowing 
the visitor to do their main 
journey by train, but then 
have the flexibility of a car in 
the destination area. 



Arrival Travel
5. Cut the Costs & Crowds of Train Travel

Help visitors forget the 
commuter train and rediscover 
the romance of rail!

Highlight that advance booking 
creates significant savings and
guarantees a seat – vital for 
travelling on a Friday afternoon.

Link to ‘The Man in Seat 61’
website (www.seat61.com) – it 
includes a UK section with 
hundreds of tips, including how 
to get a cheap ticket.

Don’t forget to promote First 
Great Western’s 2 for 1 offers 
for train travellers and, if you 
are in Cornwall, the Night 
Riviera Sleeper.



Travel in the Destination

6. Make the Most of Your Local Attractions
Most visitors arrive by car and 
much accommodation is not well 
served by public transport.

However, you can still have a big 
influence on visitor travel by:

-Promoting things to do ‘on site’

-Focussing your list of things to do 
on ‘attractions’/ locations that are 
within walking distance, or only a 
short journey.

-Focussing on places where the 
visitors will be able to spend a 
good length of time can also help 
in lowering mileage & increasing 
relaxation.



Travel in the Destination

7. Let the Experts do the Hard Work
Providing timetables is useful 
but can still be complicated.

Why not promote the Traveline
number to your customers and 
encourage them to add it to the 
‘contacts’ on their mobile phone 
for when they are out & about?

Operators can provide all the 
information they need to get 
from A to B by public transport 
(including places where buses 
will stop that are not ‘official’
bus stops). 
Lines open 0700 – 2200.

Calls cost 10p per min plus any network 
charges



Travel in the Destination

8. Jump Aboard!
Few businesses would 
recommend something to their 
customers that they haven’t 
tried themselves. So why not 
discover what options are on 
offer from your business – both 
within walking distance & by 
public transport.

There’s nothing like first hand 
experience to know what works 
well (and doesn’t).

You can then promote these 
ideas as your ‘favourites’ – a lot 
more engaging than a 
timetable. 



Travel in the Destination

9.Sell the Experience

The South West has some 
excellent journeys that can be 
as much an experience in 
themselves as a way of getting 
from A to B. 

These added benefits could 
include spectacular (and 
unique) views, unusual means 
of transport, or simply the 
opportunity to enjoy a drink!



Travel in the Destination

10. Flag Up the Offers
As well as First Great 
Western’s 2 for 1 offers (see 
Tip 5), there are a number of 
other special offers that can 
help save money:

• Groupsave – 3 or 4 people 
can travel off-peak by train for 
the price of two

• Plusbus –Adds bus travel to 
your train ticket. 

• Day/ multi day ‘ranger’ tickets 
for buses and trains can be 
useful – both the Cornwall & 
Bristol/ Bath areas have a 
combined ‘ranger’ ticket 
covering both modes 



South West Tourism (SWT)

South West Tourism is the independent strategic regional body for 
tourism, mainly funded by the South West of England Regional 
Development Agency.

Role of SWT:

• The leader and voice of tourism at regional level

• To provide intelligence, knowledge, advice, and promote best 
practice, in business operations, skills, quality and welcome

• The custodian of the regional tourism development strategy and 
regional tourism development plan

• To provide expert advice and guidance which facilitates wise and 
targeted investment in tourism infrastructure and development

• By working with “beacon businesses” to support tourism 
development in the region through T2015 Action Programmes, 
which tackle pan regional areas of weakness and opportunity

• To facilitate the continuous improvement in how the appeal of the 
region, the tourism experience themes and its destinations are 
communicated and promoted to our existing and potential visitors.


